
United Way of Dane County helps or-
ganizations of all sizes achieve their 
philanthropic and business goals. By 

offering volunteer, development, and education-
al opportunities, United Way helps companies 
increase employee satisfaction and engagement. 
Organizations that are connected with United 
Way also become visible partners in change and 
make a lasting impact in Dane County.  

QBE: Maintaining Visibility  
and Stability Through  
a Global Transformation 
Employee well-being and satisfaction are cru-
cial to the success of any organization — espe-
cially those going through a significant global 
transformation. Through QBE’s strong partner-
ship with United Way of Dane County, employ-

ees have opportunities to invest their talent, 
time, and treasure in their local community.

Headquartered in New York, QBE North 
America conducts business through various 
property and casualty insurance subsidiaries. 
Their targeted, regional approach helps them 
provide niche products and tailored coverage 
through local offices and support staffs that are 
experts in their areas.

 In 2012, QBE employees competed in and 
won the United Way Housing First Challenge, a 
competition between three other companies to 
transform the apartments of formerly homeless 
Dane County families into fully functioning 
homes with innovative features that promote 
long-term stability. In another project, they in-
stalled a Born Learning Trail in Sun Prairie to 
provide pre-kindergarten kids and their parents 
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United Way of Dane County
Local companies achieve 
philanthropic goals with 
United Way of Dane 
County. Here, QBE 
volunteers transform a  
Housing First apartment�

To unite and  focus the community  to create measurable results in changing people’s  lives and strengthening  our community.

Mission

HOOPER & UNITED WAY 
MAKING A DIFFERENCE

Serving our community - the right way - the United Way

When Hooper Corporation was founded in 1913, we 
had a simple plan: do business the right way. From 
how we treat our customers to the opportunities we 
give our workers…from the way we do our work…to the 
contribution we make to the community…our aim has 
always been excellence.  

The Hooper Foundation is proud to partner with United 
Way in making a difference in the lives of people 
throughout Wisconsin and the greater Midwest.

HEATING AND AIR CONDITIONING

2030 Pennsylvania Avenue, Madison, Wisconsin 53704 
www.hoopercorp.com | www.generalheating.com 

PH: 608.249.0451

Getting 
involved
Partner with United 
Way of Dane County  
to develop business and commu-
nity leaders within your organiza-
tion, promote employee well-being 
and satisfaction, and be a visible 
partner in change. Visit united-
waydanecounty.org/getinvolved 
for more info and stories of other 
businesses that are benefiting from 
their work with United Way.
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with educational and interactive play opportuni-
ties. Every year, QBE employees volunteer for 
projects like these at United Way Days of Caring 
— encouraging employees to engage more deep-
ly in the community where they work and live. 

United Way helps organizations like QBE 
focus their philanthropic efforts on goals and 
strategies that will achieve the most change. This 
partnership resulted in over $81,000 invested 
into Dane County in 2012 from QBE and its em-
ployees. United Way also provides experiential 
learning opportunities that create a more com-
mitted workforce.

CUNA Mutual Group:  
Aligning Philanthropy  
with Employee Priorities 
United Way partners with organizations to 
help them develop strategic giving priorities 
and focus activities to make the biggest impact.
At CUNA Mutual Group, employees are sur-
veyed to determine their philanthropic areas of 
interest. Once the information is collected, the 
CUNA Mutual Foundation meets with United 
Way leaders to help determine the most strategic 
way to impact this focus area, which is currently 
at-risk youth. 

Employees can see the impact being made in 
issues they care about, so employee engagement 
in the United Way campaign at CUNA Mutual 
Group has increased greatly. This involvement 
provides hands-on development opportunities 
for staff to learn new skills such as public speak-
ing, project management, event planning, and 
relationship building.

Since helping at-risk youth has been voted the 
top priority by CUNA Mutual Group staff for 
several years (reinforced by the company’s part-
nerships with schools and the volunteering that 
its employees do on their own time), the CUNA 
Mutual Foundation has invested more than $1 
million in United Way’s KinderReady, Welcome 
Baby, and Mobile Play & Learn programs since 
2007. Steve Goldberg, executive director of 
CUNA Mutual Foundation, agrees that “United 
Way has played a huge role in shaping our phi-
lanthropy, especially our support for programs 
serving at-risk youth and families. Their com-
munity impact agenda is the perfect framework 
for many of our grant decisions.” Partnering with 
United Way has allowed CUNA Mutual Group 
to focus its giving and create lasting change in an 
area that is very important to its staff.  

2059 atwood ave.  
Madison, Wi 53704
Phone: (608) 246-4350
fax: (608) 246-4349
writeus@uwdc.org
unitedwaydanecounty.org
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Michael E. Victorson, Chair, 
M3 Insurance

Nick Meriggioli, Vice Chair, 
Oscar Mayer/Kraft Foods

Dave Stark, Secretary/Treasurer, 
Stark Company Realtors

Bettsey L. Barhorst,  
Madison College

Ryan E. Behling,  
Merrill Lynch

Anna Marie Burish,  
UBS Financial Services

Tim Culver,  
Sun Prairie Area School District

Greg Dombrowski,  
Johnson Bank

Dan Frazier,  
US Bank

Enid Glenn,  
State Department of  

Workforce Development

Brenda Gonzalez,  
UW School of  

Medicine and Public Health

Kevin Gundlach, South Central  
Federation of Labor

Michael Hamerlik,  
WPS Health Insurance

Kevin Heppner,  
Baker Tilly Virchow Krause, LLP

Leslie Ann Howard,  
United Way of Dane County

Patricia Kampling,  
Alliant Energy

Gretchen R. Lowe, AFSCME  
Retirees Subchapter 52

Richard M. Lynch, J.H. Findorff & Son

Deirdre A. Morgan,  
Wisconsin Department of Corrections

Michael L. Morgan,  
University of Wisconsin System

Douglas S. Nelson,  
BMO Harris Bank

Lucía Núñez,  
City of Madison,  

Department of Civil Rights

Rajesh Rajaraman,  
Christensen Associates

Dan Rashke, TASC

Anne E. Ross,  
Foley & Lardner, LLP

Karlyn Russell,  
Community Youth Leader

Jack Salzwedel,  
American Family Insurance Group

Craig Samitt, MD,  
Dean Health Clinic, SMDV

Kim M. Sponem,  
Summit Credit Union

Doug Strub, Meridian Group

Tim J. Sullivan,  
Sheet Metal Workers Local 565

Maryann Sumi,  
Dane County Circuit Court 

Wisconsin Circuit Court

Karen Timberlake,  
UW Population Health Institute

Gary Wolter,  
Madison Gas and Electric Co. 

AGENCY REPRESENTATIVES
Sharyl Kato, The Rainbow Project

Dora Zúñiga,  
Big Brothers Big Sisters  

of Dane County

BoarD of DireCtors

You probably enjoy giving to United Way as much as we do. It feels good, 
and it makes a difference! The truth is, giving is a lot easier when you 
have control of your own financial life. Summit’s Red SHOES financial 
wellness program has all the tools and financial advice you need to stay 
motivated, take control of your finances and live a healthy financial life.

Red SHOES will give you:

•A workbook of specific steps to inspire and guide you.
•An online financial boutique including a powerful tool to track 

your progress, regular inspirations and videos to add to your 
money savvy and options to work with a Summit Red SHOES coach. 

•Access for you and 1 guest to exclusive Red SHOES events throughout the year.

Register now or get more information at SummitCreditUnion.com/shoes

You can give more!
You just need the right shoes...

DEVELOP BUSINESS AND 
COMMUNITY LEADERS 

WITHIN YOUR ORGANIZATION

PROMOTE EMPLOYEE  
WELL-BEING AND  

SATISFACTION

BE A VISIBLE  
PARTNER IN 

CHANGE

• Choose an Employee Campaign Team to become engaged leaders within your  
 organization and attend United Way training.
• Provide a Loaned Executive to build and practice public speaking, networking and   
 sales skills while driving community change.
• Join Business Volunteer Network and appoint a representative to gain access to  
 resources and best practices for leading high-quality group volunteer projects.

• Align your brand with United Way, the only nonprofit to make the  
 Forbes Top 50 World’s Most Valuable Brands.
• Leverage your United Way partnership to build your brand by  
 appearing in United Way advertising and events promotions.
• Be recognized for your commitment to our community by  
 linking your corporate philanthropy with Agenda for Change.

• Engage employees and build work team effectiveness through  
 volunteerism. VolunteerYourTime.org provides volunteer opportunities  
 based on group size, interest, time commitment and more.
• Connect employees and HR to a wide variety of community resources  
 available to them by calling United Way 2-1-1.
• Educate your employees about community issues through experiential  
 learning, simulations and presentations building a more engaged and loyal workforce.
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